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Insight on how consumers perceive probiotic cleaners. 
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This report includes findings from Novozymes’ consumer research conducted in the U.S., U.K., Germany and Italy in 
December 2019 with an online panel of 40 respondents, carried out by UserTribe. Novozymes conducted this study to 
understand consumers’ perception of probiotic cleaners, and to investigate if they are likely to use them after gaining 
some education.

Novozymes is solely responsible for its content.
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Pure. Powerful. Probiotic. 

No matter where they are in the world, consumers want a healthy and clean home environment. And for that, they spend quite 
a bit on cleaning products. At the heart of their purchase decisions, consumers – across the board – want the same things: safe 
and effective cleaning and natural ingredients. Probiotic cleaners can cater to these expectations – and more. But for most con-
sumers, probiotic cleaning products are still an unknown concept. 

Interestingly though, most consumers are well-aware of how probiotics improve lives. In our study 9 out of 10 American con-
sumers said they were familiar with the term. That’s not surprising because for decades consumers have been educated on the 
difference between beneficial and harmful bacteria. And as they become more aware of the unique benefits of microorganisms, 
consumers seem more willing to try probiotics in new applications.  

In our study we found that once they are made aware of the benefits, consumers are not just interested in trying probiotic clean-
ers, they are willing to pay more for the unique value microbes provide.
Let’s explore their current perceptions and suggestions to manufacturers on what could drive adoption even further.

Novozymes 3 Probiotic clean: Going beneath the surface



Consumers come clean 

According to most consumers, their ideal cleaner is effective with a nice scent. These are the most important 
parameters and no consumer is willing to compromise these – even for new benefits. 

However, beyond effective surface cleaning, the hygiene of their home and the ability to clean with natural 
solutions matters a lot as well. That’s why, conscious consumers are interested in moving away from chemicals that 
indiscriminately kill all bacteria.

“The more we use the 
antibacterial products, 
it becomes a problem 

for the natural bacteria 
we do need.”  

 
Madelyn, 43, U.S.
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Beneficial vs. harmful 

Consumers are also keenly aware of the dimensions of hygienic clean. When it comes to good and bad bacteria, they 
seem to know the difference. They say they prefer to just remove the ones that can impact the health of their families.  

“Bacteria are there, we 
have to live with them. 
I don’t like the idea of 

sanitising too much 
because we have to live 
with them, it’s not good 
for immunity of children 

and old people.” 
 

Teresa, 36, Italy
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Natural and powerful 

Probiotic cleaners can cater to consumer needs and deliver powerful, effective cleaning they desire. But none of the 
consumers in the U.S., the U.K., Germany and Italy said they had heard about probiotic cleaners.  

On discovering the many benefits of probiotic cleaners, respondents said they felt surprised, intrigued and pleased.   

“I didn’t know you could 
do that, that’s really 

interesting. And the fact 
that it is preventative 

is a real winner.” 
 

Grace, 30, U.K.
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Benefits that strike a chord 

Deep and long-lasting clean for hard surfaces (22%) and preventing bad odor in the washing machine, 
drain, sponge, and automatic dishwasher (18%) were benefits that resonated most with them. The majority 
of respondents in the U.S. and the U.K. said they would use probiotic cleaners in their kitchen first. For the 
majority of respondents in Italy and Germany, bathroom will be their first choice. 

“I think the hard surface 
cleaner because I am 

always cleaning the hard 
surfaces in the kitchen. 

So I would definitely go for 
the kitchen first and then 

the bathroom because 
they get the most dirty.” 

 
Peggy, 30, U.K.
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And as our study revealed with a bit of education, consumers are much more likely to use probiotic cleaners. 

Score rated 1-5 (most likely) 

Most consumers would, in fact, be even willing to pay more for probiotic cleaners.

Most Italian consumers would pay a bit more, 
but they would want to be sure about the 
efficacy of the products.

Most American consumers say they will buy 
these products, even at a higher price point 
if they prove to be longer lasting and more 
effective than conventional cleaning products.

Most U.K. consumers would pay more for these 
products if they are more effective, better for 
the environment, or better for humans and 
animals.

Most German consumers would be willing 
to pay a bit more. They are cautious through 
and would base their decision on price and 
delivered results.
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Consumers’ clear message: 
more education, more information 

Consumers are clearly interested in trying probiotic cleaners, but they lack information to make a purchase decision. 
In our study, respondents noted the importance of educating about good bacteria and how it can provide a healthy, 
clean home environment. 

They suggest clear communication with concrete evidence to prove the effectiveness of probiotic cleaners. One of the 
ways to prove the effectiveness of probiotic cleaners is by showing a direct comparison with chemical cleaners.

Make compelling claims that resonate with consumers

By making powerful performance claims, you can reach a 
large number of consumers who are keen to try natural, 
powerful cleaning products. But which cleaning benefits 
resonate will with today’s consumers? And are there 
any claims that actively discourage consumers from 
purchasing products?

To find out, we surveyed more than 600 consumers about 
the effectiveness of 34 different claims. Download our 
whitepaper on claims to discover more.

“If you’re producing 
probiotic cleaners and 

bringing them to market 
get some studies get some 
hard evidence for people, 

find a way to prove it, 
whether it’s petri dishes 

or something.” 
 

Jason, 45, U.S.

*Stock images have been used in this report for representation purposes
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Laws, regulations, and/or third party rights may prevent customers from importing, using, processing, and/or reselling the products described herein in a given manner. Without separate,  
written agreement between the customer and Novozymes to such effect, this document does not constitute a representation or warranty of any kind and is subject to change without further notice.

Novozymes A/S 
Krogshoejvej 36 
DK – 2880 Bagsvaerd 
Denmark

Tel.  +45 4446 0000

About Novozymes 
Novozymes is the world leader in biological solutions. Together with customers, partners  
and the global community, we improve industrial performance while preserving the planet’s 
resources and helping to build better lives. As the world’s largest provider of enzyme and  
microbial technologies, our bioinnovation enables higher agricultural yields, low-temperature 
washing, energy-efficient production, renewable fuel and many other benefits that we rely  
on today and in the future. We call it Rethink Tomorrow.
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